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Television Commercial Propaganda Analysis 
 
Topic:  Proposition 67 (ban single-use plastic bags) 
 
Point of View:  Con (opposed) 
 
Summary:  A male voice speaks about the “latest Sacramento scam” as fractured images of the 
state capitol appear on screen.  His key points are emphasized with on-screen text & captions.  
Throughout the commercial, mostly black-and-white images appear & disappear very quickly; 
none show for more than two seconds.  The voice tells us about all that is wrong with this 
proposition, continually creating a dichotomy between “corrupt politicians and grocers” vs. us 
ordinary people.  At the end, “Say No to SB70” appears in large font on screen, while the angry-
sounding voice implores us to “say no to their bag scam.” 
 
Propaganda Analysis 
 
 Example 1:  The commercial uses negative transfer through the predominant use of black-

and-white imagery.  As well, the repeated fracturing of images alarms the 
viewer. 

 
 Example 2:  The commercial uses shock or art of the unusual in the same way that it uses 

negative transfer: through alarming voice-over and upsetting video cuts.  This 
is disconcerting to the viewer, making us feel opposed to prop. 67. 

 
 Example 3:   Name calling is used at least three times in this commercial.  First, the measure 

is called “the latest Sacramento Scam”.  Later it is referred to as a “dirty deal” 
among “corrupt” politicians & grocers.  As well, the ad calls prop. 67 a “sweet 
deal...for grocers.” 

 
 Example 4:  Overgeneralization is used when the image of a pair of hands pushes stacks of 

cash forward while the voice says that “grocers gave millions to the 
Sacramento politicians.”  This is vague and cannot be refuted because it lacks 
specifics that can be fact-checked. 

 
 Example 5:  Finally, plain folks appeal is used near the end of the advertisement when 

images of ‘ordinary people’ are shown while the narrator mentions that the 
proposition would “kill 2000 jobs.”  This is also extrapolation: we have no way 
of knowing exactly how many jobs will be lost (if any at all). 

 


